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YOUR DIGITAL STRATEGY
PROJECT

1. Digital Audit - A review of your future and present digital
marketing activities

2. Digital Launch Strategy — Our bespoke digital strategy for
your company

3. Roadmap-— Anidea of where to concentrateyour
time and energy over the course of the following
year in order to attainyour goals

g MCB
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DIGITAL LAUNCH OBJECTIVES:

INCREASE BRAND AWARENESS

INCREASE BOOKINGS

INCREASE MARKET SHARE
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UP-TO-DATE DOCUMENT IN P
USE

Overall Digital Marketing Stratgery 4

Marketing Calender/Plan 4

Content Calender/Plan b 4

Social Plan/Plan X

Audience Personas X

Ongoing report tracking success of Digital X
Marketing/website

Tone of Voice/Brand Guidelines X
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AUDIT ANALYSIS




Current Activity Potential

Advertising

Site Performance

Search Ads

Traffic & Engagement

Display

Site Speed

Content

Security

News

ux

Video

Mobile

Conversions & CRO

Images & Infographics

SEO

Personas

Keywork Research

Email

On-Site

Audience Lists

Technical

Testing & Measurement

Off-Site

Social

Automation

Facebook

Reviews

Twitter

Social Reviews

Linkedin

Instagram

Influencer Marketing

Review Sites

Digital Campaigns

Paid Social

Facebook

Instagram

Twitter

Linkedin

All are showing red due to the business being a start-up.
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Proposed Tactics 2 SCG
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OBIECTIVES

v

Display Advertising Impressions
Content Marketing v Site Visits
Influencer Marketing v Social Reach
CRO v Registrations
Email Marketing v Open Rate, Click Through Rate
UX & Accessibility v User Rentention Rate
SEO v v v Site Visits
Outreach v Links Built
PPC v v Impressions, Clicks
Social Ads (FB & IG) v v Impressions, Clicks
Social Media v Impressions, Clicks
UX & Accessibility v Site Visits
Campaigns v v Multiple
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Proposed Tactics

Launch Retention
Recommendations Recommendations
3-6 Months Ongoing Activity
Establish Market Position Remain competitive
Gain New Customers Evolve with Customer Needs
Grow Quickly Grow Consistently
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Proposed Tactics

VIEW Follow vs Nofollow
Get the data you need to do better link building research, smarter content ideation, and link prospecting - in less time. [#) Trackina Campaign . i
Internal links External links
rootdomain ¥ | www.superiorhcs.co.uk | | _
19,999 of 20,000 queries available until 11/21 100.0% follow 0.0% nofollow  12.5% follow 87.5% nofollow
Domain Authority ' Linking Domains ' Inbound Links * Ranking Keywords - = = %
Top followed links to this site G Top pages on this site
2 14 72 1 page e
Discovered in the last 60 days O URL s URL :
Authorit: Authorit
Lost in last 60 days 0 Aoty EOnY:
Quick Do loads bidstats.uk/ ..uppliers/superior-home-care-services (2 24 www.superiorhcs.co.uk (2 18
All Links Follow Links Linking Domains Follow Linking Domains Top Pages bidstats.uk/analysis/suppliers/care-home (2 24 superiorhcs.co.uk (2 14
* ExportCsV 3 ExportCsV # ExportCsv * ExportCsv ¥ ExportCsv
bidstats.uk/analysis/suppliers/services (2 24 www.superiorhcs.co.uk/about-us/ (2 12
Discovered and lost linking domains
bidstats.uk/analysis/suppliers/care (2 24 superiorhcs.co.uk/feed/ (2 L)
(© Thereisnodiscovered and lost datafor the current query: live bidstats.uk/analysis/suppliers/care-home (2 24 wwwi.superiorhcs.co.uk/coronavirus 2 9
Metrics over time
® Domain Authority () Page Authority () Linking Domains Top anchor text for this site Linking Domains by DA ¢
100 Followed 91-100
%0 Anchor Text E.xternal 81-90
Links
a0 71-80
Z 61-70
70 "www.superiorhcs.co.uk” 9 L2 "
L S 5160
P4
50 £ 4150
E
31-40
“ 8
20 21-30
20 11-20
" 1-10
o 0 1 1: 2 2 3 3 4 4
& & & ;0’ 5? & Number of Linking Domains
$ § & & ¥ S

~
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Retention Recommendations

The following continuing efforts, which are outlinedin the digital strategy,
must be putinto practise by MCB Marketing in order to ensure competitive
long-term customer retention and affordable customer acquisition:

* Content Marketing

* Email Marketing

* Organic & Paid Social Media
* Review Strategy

e Search engine optimisation

Customer Retentionis Critical for New SAAS Businesses

Start-up - Scale - Stabilise - Sell -iZ MCB
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Retention Recommendations
careyourwal¥ | —
Market leaders like 'Care Your Way', 'Hands in Harmony' and e bt
'Bluebird Care' have investedin these channelsto: winning care services

eRetain users after initial acquisition. s
eRe-engage new users to become long term clients. . Hands In
eBenefit from the virality of user recommendations . s Harmony

This has the combined effect of improving

A _ Can We Help You?
marketing efficiency and performance.

©QC overall rating

Start-up - Scale - Stabilise - Sell -ZZ MCB
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Retention Recommendations o=

PARTNERS

ORGANIC REFERRALS INFLUENCER

APP STORE VIEWS

APP INSTALLS

PURCHASERS

Example App Customer Aquisition Cycle

Start-up - Scale - Stabilise - Sell -ZI MCB
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Launch Recommendations 2S5CG

eOutreach via Relevant Partners & Publications
INCREASE BRAND -Pai.d Advertising Campaign on PPC, YouTube, Display &
AWARENESS Social :
*Targeted Campaigns
eIntegrated SEO

INCREASE MARKET *Targeted Influencer Marketing
SHARE *Targeted Content (Gap) Marketing
ePaid Advertising Remarketing

Start-up - Scale - Stabilise - Sell -ZZ MCB
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AWARENESS: OUTREACH

Competitor Activity: Significant
Superior Care Group Opportunity:

eBiggest factor to develop your SEO rankings
eA single link could improve all rankings
eDrive referrals via links on relevant sites
eCanintegrate with other activity

eShort and long term benefits

eEngage partners

ACTIVITY -

POTENTIAL

Start-up - Scale - Stabilise - Sell

Domain Level Keyword Usage
(e.g. exact-match keyword domains,
partial-keyword matches, etc.)

Social Metrics
(e.g. quantity/quality of tweeted links, Domain-Level, Link
Facebook shares, Google +1s, etc.) Authority Features
(e.g. quantity of links to the
domain, trust/quality of links
to the domain, domain-level

User, Usage, & Traffic/Query Data PageRank, etc.)
(e.g. traffic/usage signals from
browsers/toolbars/clickstream, 20.94%
quantity/diversity/CTR of queries,

etc.)

Page-Level Link Features
(e.g. PageRank, TrustRank,
Domain-Level Brand Features quantity of links,
anchor text distribution,
brand/domain name, mentions quality of link sources, etc.)
Page-Level KW
& Content Features
(e.g. TF*IDF, topic-
modeling scores on
content, content

Page-Level, Keyword- quantity/relevance, etc.)

Agnostic Features

(e.g. content length, 14.94% MOZ
readability, uniqueness,
load speed, etc.)

@ MCB
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AWARENESS: OUTREACH 3 SCG

Devon Competitor Milton Keynes Competitor National Competitor

9 these. Kee v
OurStory Awards Reviews News Blog JoinourTeam Franchise Opportunity (C) Getintouch @) 01548 808916 'ii Hands In J 8’1 ; 0 0 Send { e i 0000
ur Story g Joi ise Opportunity [ !11."."0")' LU o d 5 nf co.ul =

News  Contactus

care_you_rwa)*

Find Home Care Our Expertise Home Care Services

Advice & Support -~ Conta

Live happily at home with
the support of our award
winning care services

CareYourWay offers tailored and bespoke care services,
providing expert quality care at home for your loved ones
where they're happiest and most comfortable.

Find Home Care Q Join our Team &%

Hands In

Welcome to

Bluebird Care

e, leading the tield In customer

Harmony

Start-up - Scale - Stabilise - Sell -ZZ MCB
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AWARENESS: PPC

Competitor Activity: Significant for top keywords

Superior Care Group Opportunity:

eOpportunity to gain long tail keywords
eDrives conversion related traffic

eCan integrate with other activity
eShort term benefits with clear ROI
eHighly Targeted

e|nternationally scalable

Start-up - Scale - Stabilise - Sell

Keyword Data Updated Every Two Weeks
Site Ranking Keywords

https://www.superiorhcs.co.uk/

Top Ranking Keywords

Keyword

superior care

homecare milton keynes
care agency milton keynes
hes uk

crownhill industrial estate milton keynes

2SCG

=

Top Positions Page Authority

0 keywords in #1-3
0 keywords in #4-10

www.superiorhcs.... Difficulty

#12

22
/
#13 18
/
#22 18
/
#30 28
/
#31

23

/contact-us

Domain Authority

Monthly
Volume

71

45

27

5

See all ranking keywords (3)
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AWARENESS: DISPLAY j SCG

Competitor Activity: Mainly Established Brands

H ) FLEXIBLE
v HEALTH

FLEXIBLE

HEALTH

Providing
High Class

Superior Care Group Opportunity:

Services
AcCross
Globe

. v Providing
et High Class
\ Medical

eReach potential customers with engagingimage Ads
eTarget In-Marketing audiences

eLow cost method of reaching large volumes of people
eTarget Relevant Publishers and Topics

Get 10% Discount
on Online Purchases

3 4se78
CED o 900 3 wsare

e NerRbetreandcom
FLEXIBLE t‘ Providing High Class Medical Services Across Globe
HEALTH 4 Click Here for More info FlexibleHealthcom

_ b TR
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AWARENESS: SOCIAL ADS 2SCG

Competitor Activity: Mainly Established Brands

Superior Care Group Opportunity:

$18/mo

e|ncrease use of this channel Haalthesea in Your Home No Time for the Doctor?
. . _ m the comfort of your own For $18/month for the whole family, get
® Rea Ch th e rlght au d lence Wlth an Telehealth Services convenient telehealth any time, anywhere
- Doctors
engaging message
o G t t t. t. .d d ients 1 Shares 9 Likes 6 Comments 5 Shares
rea a rge I ng O p IO n S p rOVI e goo nent #* Share oh Like @ Comment #* Share

return on spend

eSupport Campaigns with specific
audiences

eHigh levels of differentiation

i
Select This Ad Select This Ad

Start-up - Scale - Stabilise - Sell -ZZ MCB
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AWARENESS: SOCIAL ADS

United Kingdom + 25 mi X

NORWAY

Q Drop Pin 1]
—— Saifil P
Slbckiont »
/ / LA
DENMARK
L 3 | LITHUAN
POLAND
GERMANY
CZECHIA
Paris® SLOVAKIA
FRANCE AUSTRIA™ L UNGARY
Detailed Targeting ©
Detailed Targeting
Add people who match at least one of the following Browse
Uenograpics
-~

Pets at Home X RSPCA (England & Wales) x Married x
Behaviors

Technology early adopters X

Dogs Trust X Pets X =

For advanced targeting features, go to Ads Manager.

Potential Reach: 31,000,000 people @

Your audience selection is fairly broad.

MCB
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AWARENESS: CAMPAIGNS =

Superior Care Group 2023 Marketing Plan

e can ssse you nchudedtin the

Competitor Activity: Mainly Established Brands

Superior Care Group Opportunity:

eFocus your entire Marketing around key themes &
events though the year

ePlan Campaign in advance and execute across all
channelsto reach a wider audience

eChannels work together to drive greater results
eTake advantage of awareness raising initiatives

THE ]
il

555 gé
i
‘§;‘N
i
i

’g ig
§£5§§
T ;
i
i

- -
| o
5
- e e e
ACTIVITY - : : -

POTENTIAL
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AWARENESS: INTEGRATED SEO i SCG

Follow vs Nofollow

Internal links External links

° e o o 100.0% follow 0.0% nofollow  12.5% follow 87.5% nofollow
Competitor Activity: Established Brands
Top followed links to this site C Top pages on this site ©®
5 S ° URL: :?Jsthority URL :ﬁzoritv
Superior Care Group Opportunity:
bidstats.uk/ ..uppliers/superior-home-care-services [2 24 www.superiorhcs.co.uk 2 18
bid /e 24 h 14

eDrive highly relevanttraffic to the site E——— . ;
eEnsure offline reputationis reflected online .. gl B | | speibies o "
eBuild authority of service pages ivebidstts kiamiyissupplirsiehone € 24 || ww ’
o I ncrease ConverSionS Top anchor text for this site Linking Domains by DA

eImproved Channel Integration 5 o

External
Links

Domain Authority

ACTIVITY -
111111111

POTE NT IAL Number of Linking Domains

Start-up - Scale - Stabilise - Sell MCB
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AWARENESS: INTEGRATED SEO

Current website

Dashboard Domain Analytics Domain Overview B[ User manual [ Send feedback
Domain Overview: superiorhcs.co.uk 2, Export to PDF
‘, & Worldwide | =2 US 5% UK ™= DE e D Desktop v  Oct 28,2022 v  USD

Overview Compare domains Growth report Compare by countries

Authority Score Organic Search Traffic Paid Search Traffic Backlinks

5 2 +100% The domain may be new or not ranking 47
right now. To get data on organic traffic,
create a Position Tracking campaign.

Keywords 28 ™
Semrush Domain Rank 31M e — Go to Position Tracking Referring Domains 14

[ Organic Paid ™M 6M 1Y 2Y Altime 2, Export
Distribution by Country Organic Traffic 2/month
Countries Traffic Share Traffic Keywords 2 Organic Traffic Paid Traffic [ Notes v
Worldwide e  100% 2 28 38
g8 UK e 100% 2 25 /\ \.\\ 29
= US <01% 0 2 —~—\ f} ‘& "
[ \/ \ 10
@ AU <01% 0 1 o ~——— / Sl

Jan 2021 Apr 2021 Jul 2021 Oct 2021 Jan 2022 Apr2022 Jul2022 Oct 2022

Organic Keywords 28
Top3 @4-10 @ 1-20 21-50 51-100 o

SERP Features = US

Start-up - Scale - Stabilise - Sell -ZZ MCB
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AWARENESS: INTEGRATED SEO _‘,‘ SCG

Competitor

Dashboard Domain Analytics Domain Overview E[ User manual  [3 Send feedback
Domain Overview: handsinharmony.co.uk 2, Export to PDF

(@ Worldwide | ® US s UK = DE - DDesktop v Oct28,2022 v  USD

Overview Compare domains Growth report Compare by countries

Authority Score Organic Search Traffic Paid Search Traffic Backlinks
713 145 +sox 3 o0 98
Keywords 52 4

Semrush Domain Rank 20.1M 4 o — Keywords 1 & Referring Domains 37
[ organic | paid M BM 1Y 2Y Alltime 1, Export
Distribution by Country Organic Traffic 145/month
Countries Traffic Share Traffic Keywords o Organic Traffic Paid Traffic [A Notes ~
Worldwide amms  100% 145 52 659
UK - 100% 145 40 494

330
= US <01% v] 3

165
o AU <01% 0 3 e ——

—_— — 0

TR <01% 0 2 Jan2021 Apr2021 Jul2021 Oct2021 Jan2022 Apr2022 Jul2022 Oct 2022
Other <01% 0 4

Organic Keywords 52

Top3 ©@4-10 21120 [221-50 (7 51-100 o
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INFLUENCER MARKETING

coley013

mikirai &

1,229 647 k 810

Posts Followers Following

Competitor Activity: Limited

Miki Rai, BSN, RN
Y¢ dreaming big &

Superior Care Home Opportunity: Hiaseoctco. ST
e|ncrease brand awareness

eGain social shares

eConnect with trusted

eCosts can be controlled or scaled
eBuild on Existing Networks

Start-up - Scale - Stabilise - Sell -ZZ MCB
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AWARENESS: CONTENT GAP

Competitor Activity: Significant
Superior Care Group Opportunity:

ePlanned and Implemented Strategically

e\Works will with channelslike PPC, social and Outreach
eBuilds brand Authority

eLow and consistent cost

eConnects with User need

Start-up - Scale - Stabilise - Sell

Dashboard Domain Analytics Keyword Gap
Keyword Gap

Database: gz United Kingdom Device: O Desktop w Date: Oct 27, 2022 ~ Currency: USD ~

Root domain v Root domain v Root domain v Root domain v

You https://www... https://handsinh...

Q ~ v ~ ~

Top Opportunities  vou Keyword Overlap

( Missing | Weak

Keyword Volume

jobs in leighton

buzzard 2,400
jobs leighton buzzard 1,300
bedford hospital jobs 720
milton keynes to

bedford 720
harmony regain 590

View details

2SCG

=

[ User manual  [3 Send feedback

1, Export to PDF

Root domain

Compare Cancel

https://www.superiorhcs.co.uk/ 25

https://fhandsinharmony.co.uk/ 40

MCB
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MARKET SHARE: SOCIAL MEDIA

®SCG

Competitor Activity: Significant

eReach and engage with niche users
eTie all into awareness campaigns
ePlan, test and refine

eBuild on completive engagement rate
eUse audience knowledge to improve
wider marketing performance.

Start-up - Scale - Stabilise - Sell

B omikirci @

C' Check for updates

& Overview ¥ Top Posts

( Tue, 16 Nov 2021 - Recent Posts ')

@ 3.e9%  MikiRai BSN, RN
¥ dreaming big [« /B8 O Nurse +
creative | T Seattle + SF + LA %
o L Fi
@ 3.67% N.Ilkl@select.co Find me on Youtube +
TikTok + snap

L Get Follower Demographics
& Authenticity

for @mikirai Instagram Followers

Engagement Rate (7

Like Rate (9
g ¢ © oo
#% 606,882 4 762 i .
Q 0.02% Followsts (B Following Age Gender Location Authenticity
Comment Rate [7) =In
Check Pricing >
Profile Report Link R .
View Sample Pro Analytics »
https://analisaio/profile/mikirai Share <
Average Engagement (Likes + Comments) (7 @ 22,444 22,299 Q145
Pinch & highlight chart to zoom. i
Avg. Engagement Avg. Likes Avg. Comments
per Post per Post per Post

Likes and Comments
- M

@ MCB
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MARKET SHARE: PAID REMARKETING i SCG

Competitor Activity: Limited The Circle | of Re-targeting Level of User Intent

Superior Care Group Opportunity: OFFLINE

Re-tangeting Events

OMLIME
Re-Largeting Evenls

& Social

eConnect with Users on Multiple platforms RS E A ot s
chaira theyll Ao parossse from o
eLayer marketing engagement P
eTarget users who engaged with specific content T o e i
eHigh levels of automation
. . 9 8 Partner
eEngage with Micro- conversions P i i e

D Wehsite

I i Do o ol s sy A3t o S

b thoy are mone Fheky oo Buy. This <
vt To EeE Wi Bl e P  wihsd oes
oorveRiT igher than A e vishore

8 Email
I somic e 18 in yoiar markesing
sunersian finae s, then chere ke
Freater change that you car sl
retarppbnrwaud be 8 smart decivnn eemathing lo them becsune they
are warmmed up O aven ey
prerchamsd an (e, Cxdahi ng burpsrs
ars tha 10X mars hesly o bay
d i B Spe v o e el Do
b e veewr made 3 gunchase
5317w i bEfeDe: ok e, T OT di elE At il Biefore
COATIpe T AR i DaAT [0 e e g oddy
Daa5imts"s Brod i 0s B & g roan Wy 10 gen
eScalableand Controllable costs e e et 1o e
plaweds ared 3ipdlennes with i weherssm
g4 ool e’

£ SEG/SEM

E=scawns mzst trathiz dorven By SEW 5
durs um beayd g | nband, yow bnos S
Irdrs dasa b are In-marke! e ad osng
e Bor mhal pou Gell theralore 1ol losm ng ue
0 Simvilars Lookalike Sln-Market
VUL L1 ol Gy A ] P Dotk Lo makn d Dl
of paopbe whoo kol iotad ty ke your boigers and then
lieget them, Fou zan alas lesee! acdmrees on bath
Facwbrock and Booge Tur indivicuels s Tiemer e
Tiowr kil 205 oo el wihdch mzans thicy or showing shgne
thar they ane loakd g ar prod sces o seFvioes that ywau 52l

lllllllllllll

PEDPLE Y

@} powered by search
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MARKET SHARE: PAID REMARKETING

Example Target Market

Data Rich
Report

Annual
Awareness
Month

Outreach
Event

Page Goals

Scroll Depth
Pages Viewed
Social Shares

Watched Video

Downloaded
Resource

Booked for Event
Joined Waiting List
Entered Competition

Start-up - Scale - Stabilise - Sell

Brand Value

Use Data to Create
Opportunites for
Remarketing

Use Data to Improve
Niche Targeting

Create
Lookalike Audiences
for Social

)
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MARKET SHARE: PAID REMARKETING

Qi @ corctrmawe

. o 5o stock COACHRX START YOUR
attentive’ 20-35% - Get 25 free titles and F R E E
Reach g otion graphics from

customers Adobe Stock. _ ~-.14-DAYTRIAL
where they are L :

{ attentivehq
k/ Sponsored

.
Learn More * ; Learn More

Learn More

© Qv QY
83 likes O Q V 17 likes

attentivehq Use Attentive's SMS marketing platform to quickly 3 likes coachrx.app The number one fitness coaching software... more
grow an engaged subscriber list and drive e-commerce sales. adobestock Get a plan that goes the distance and access high-
quality images, videos, music, and more.

Start-up - Scale - Stabilise - Sell -ZZ MCB
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BOOKINGS: CRO

Competitor Activity: Likely
Superior Care Group Opportunity:

e|mprove the impact of each engagement
eBenchmark & improve Conversion Rate on new site
eTest & Improve the site between builds

eTest User journey by

eChannel

elLayout

*CTA

eColour Scheme More

Start-up - Scale - Stabilise - Sell

How JustAnswer Works:

F‘é ) @ Ask an Expert
answer M?q'cal ‘ &7 Get a Professional Answer

Go back-and-forth until satisfied

Ask an Expert Ask a Doctor
Have Medical Questions? Ask a Doctor Online.
Medical problems can cause anxiety when you have unanswered questions. When you need medical answers right away and can't see a doctor, you can get your medical
questions answered 24/7 on JustAnswer by qualified doctors and medical Experts. Ask a doctor on JustAnswer today

Browse by Expertise ~

3 Doctors are online now

What Customers are Saying:

Excellent Service *hkkk

Fast easy and excellent advice given by the doctor thank
you it meant I could speak to my employer a ...

sharron 31/01/2019 Al

Previous | Next

1 would like some clarification un regards of pregnancy.

I would like to know at what level your blood glucose

1 have been given prochol ine for fecurring vertigo

Both my bf and myself have had itchy skin for weeks.

I have been on 500mg of valtrex per day for a year and a

1 feel really sleepy and fatigued even after a good nights CONTROL
1 have had these spots that appear on my body, which become

VARIATION
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-
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—
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BOOKINGS: UX & ACCESSIBLITY 2SCG

Competitor Activity: Limited

Superior Care Group Opportunity:

eEngage with 14m disabled people in the UK alone
eOptimise for screen readers, voice search and
hands free browsing

eCan be a deciding factor for many users
eScalableimplementation

Start-up - Scale - Stabilise - Sell -iZ MCB
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BOOKINGS: EMAIL MARKETING

)

Competitor Activity: Limited
Superior Care Group Opportunity:

eRe-engage Warm Leads

e|ncentivise Past Customers

eUse customer insights to create Look-A-Like
*Boost new content, events & promotions
eUse list segmentation to drive conversions

Start-up - Scale - Stabilise - Sell

EMAIL MARKETING STRATEGY

©
@ GRALs Email Tips

Email marketing provides one of the most powerful tools for encouraging long-term Tone that represents brand value
AWARENESS habitual interactions with a brand and creating brand awareness. Suitable Email template

Building strong relationships with an email list is one of the best marketing strategies
for increasing sales performance and strengthening the position of a company.

Once intrigued, customers are interested in learning more about what * Personalize your content
CONSIDERATION you can offer them. * Make email dynamic

Use the data you've gathered from your email subscription form to send
personalized content addressing pain points.

CONVERSION At the conversion stage, just before purchase, your aim is to hammer « Consider automation
home why your product is perfect for your prospect. *  Be more meaningful

Alternatively, you can convince prospects with
limited-time special offers or discount codes.

Subscriber Stage

Once you have a purchase in the bag, the rules of * Partner with experts
engagement change to earning customer loyalty. * Track conversions

LOYALTY

This is where transactional emails
are a key customer experience tool.

—

POWERSLIDES o WWW.POWERSLIDES.COM

@ MCB
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Launch Recommendations 2S5CG

eOutreach via Relevant Partners & Publications
INCREASE BRAND oPai.d Advertising Campaign on PPC, YouTube, Display &
AWARENESS packal :
*Targeted Campaigns
eIntegrated SEO

INCREASE MARKET *Targeted Influencer Marketing
SHARE *Targeted Content (Gap) Marketing
ePaid Advertising Remarketing

Start-up - Scale - Stabilise - Sell -ZZ MCB
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YOUR DIGITAL STRATEGY
PROJECT

1. Digital Audit —An audit of your current and potential
Digital Marketing activities

2. Digital Launch Strategy — Our proposed Digital Strategy for
your business

3. Roadmap- A suggestion of where to focus your time and

effort over the next twelve months in orderto achieve
your objectives — Lewis Towning will be in touch «

g MCB

Start-up - Scale - Stabilise - Sell

Marketing




