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YOUR DIGITAL STRATEGY
PROJECT

1. Digital Audit - A review of your future and present digital
marketing activities

2. Digital Launch Strategy — Our bespoke digital strategy for
your company

3. Roadmap-— Anidea of where to concentrateyour
time and energy over the course of the following
year in order to attainyour goals

g MCB
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DIGITAL LAUNCH OBJECTIVES:

INCREASE BRAND AWARENESS

INCREASE BOOKINGS

INCREASE MARKET SHARE

Start-up - Scale - Stabilise - Sell



access )

CURRENT STRATEGY & PLANS
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UP-TO-DATE DOCUMENT IN

USE
Overall Digital Marketing Stratgery X
Marketing Calender/Plan X
Content Calender/Plan X *This is based on my current research, please
inform me if any of these are incorrect.*

Social Plan/Plan X

Audience Personas X

Ongoing report tracking success of Digital 2
Marketing/website

Tone of Voice/Brand Guidelines v
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AUDIT ANALYSIS




Site Performance

Advertising

Traffic & Engagement

Search Ads

Site Speed

Display

Security

Content

ux

News

Mobile

Video

Conversions & CRO

Images & Infographics

SEO

Personas

Keywork Research

Email

On-Site

Audience Lists

Technical

Testing & Measurement

Off-Site

Automation

Social

Reviews

Facebook

Social Reviews

Twitter

Review Sites

Linkedin

Instagram

Influencer Marketing

Paid Social

Facebook

Instagram

Twitter

Linkedin
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*This is based on my current research, please
inform me if any of these are incorrect.*
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PROPOSED TACTICS




Proposed Tactics access )

OBIECTIVES

v v v

Display Advertising Impressions
Content Marketing v v v Site Visits
Influencer Marketing v v Social Reach
CRO v Registrations
Email Marketing v Open Rate, Click Through Rate
UX & Accessibility v User Rentention Rate
SEO v v v Site Visits
Outreach v Links Built
PPC v v v Impressions, Clicks
Social Ads (FB & IG) v v Impressions, Clicks
Social Media v v Impressions, Clicks
UX & Accessibility v Site Visits
Campaigns v v Multiple

Start-up - Scale - Stabilise - Sell -iZ MCB
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Proposed Tactics

Launch Retention
Recommendations Recommendations
6-12 Months Ongoing Activity
Establish Market Position Remain competitive
Gain New Customers Evolve with Customer Needs
Grow Quickly Grow Consistently
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Proposed Tactics

Website redesign to reflect the companies During redesign, implement researched keywords to
professionalism and increase trust. the technical SEO to complement ongoing SEO

me > SEODashboard [ Send feedback

o] #]a]o]=] o Ca it Engla corsozes [N

accessskills ~ A+ Share | (@
)sk.ﬂls Home  Courses v  Employers  OverseasRecruitment  About v  Resources v  Contact
wwwaccessskills.couk (7 + Agdtag
+ Government Trusted + Funding Available + 10,000+ Learners
Domain Analytics. cope: Root Domain | B United States ~ | £ Desktop v | Dec 12, 202 Organic Keywords
Nor 22 - Dec 12
. Autharity Score Organic Traffic Grganic Keywords Paid Keywords Ref. Domains - . s v | O Dasktop +
Fnatia oy Y25 5 37 0 236 ’ = T
o212 o
Welcome to Access Skills
—— s Traffic 0 Backlinks 4 705 @ New [ Improved [ Declined [ Lost
We are a sector-leading health & sacial care training provider
delivering leadership and management qualifications and 1.1
training, Induction training and practitioner qualifications. Traffic Analytics { | © SemrushData | 4l Google Data S n [ ] i ]
We support our employer clients nationally and can offer 111l
outstanding participation and achievement rates. We offer Visits Unigue Visitars Pages | Visit Avg. Visit Duration Bounce Rate LI ] L .
enrolment all year round, . :
4.5K 2.7K 1 00:00:00 100% ot
~2468 2870 ” o ox
We are a Skills for Care Centre of Excellence with strong
sector partnerships and the official training partner of the [r— Voiume  Traftc
National Care Association. % 2
What course are you access skills 192 40 i00%
Pl lect -
o what does im stand for w28 10 0%
Vel 5 apprenticeships o559 30 0%
View full report
” " '
@ Direct Referral (@ Search Social (@ Paid Backlink Analytics Scope: Root Domai

Referring Domains a5t 12 months

View full ey

Level 2 Diploma in Level 3 Diploma in Level 4 Diploma in Level 5 Diploma in

Marketing
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Retention Recommendations

The following continuing efforts, which are outlinedin the digital strategy,
must be putinto practise by MCB Marketing in order to ensure competitive
long-term customer retention and affordable customer acquisition:

* Website Redesign & SEO Implementation

* Email Marketing

* Blog Writing & Ongoing Search engine optimisation
* Website Hosting & Maintenance

* Social Media Management

* Videography & Photography

* Review Strategy

Customer Retentionis Critical for an online businesses

Start-up - Scale - Stabilise - Sell -iZ MCB
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Retention Recommendations

Supplier to
thehealth&safetygroup HSG Healthcare 0203 5513 886 INHS|

Professionals

Welcome to HSG Healthcare

+  No. 1 Mandatory Classroom Training Provider in the UK

¢ Over 30 Courses and 50 Venues To Choose From

¥ 100k+ Healthcare Professionals Trained Each Year i ]

Featured Courses

Market leaders like 'Tutor Care' and 'Health and Safety Group'
have investedin these channels to:

We're Hiring! .\

eRetain users after initial acquisition. : £ TutorCare N o S
*Re-engage new users to become long term clients.
eBenefit from the virality of user recommendations

Ourcustomers say Excellent % % % % ol 47outof 5based on 832 reviows  Trustpit

KEEPING YOU QUALIFIED

The UK's leading provider of First Aid, Health and Safety, Care, Fire Safety and Train the Trainer courses,

Get Qualified

This has the combined effect of improving marketing efficiency
and performance.

Customers Who Trust Us

L m ?P ' Tl*
SANT . ¥ :
R SEASONS ® O Plus F ‘ L

Start-up - Scale - Stabilise - Sell @ MCB
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Launch Recommendations access )

eOutreach via Relevant Partners & Publications
INCREASE BRAND -Pai.d Advertising Campaign on PPC, YouTube, Display &
AWARENESS Social :
*Targeted Campaigns
eIntegrated SEO

INCREASE MARKET *Targeted Influencer Marketing
SHARE *Targeted Content (Gap) Marketing
ePaid Advertising Remarketing

Start-up - Scale - Stabilise - Sell -ZZ MCB
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OUTREACH




AWARENESS: OUTREACH (SEO)

access )

Competitor Activity: Significant
Access Skills Opportunity:

eBiggest factor to develop your SEO rankings
eA single link could improve all rankings
eDrive referrals via links on relevant sites
eCanintegrate with other activity

eShort and long term benefits

eEngage partners

ACTIVITY -

POTENTIAL

Start-up - Scale - Stabilise - Sell

Domain Level Keyword Usage
(e.g. exact-match keyword domains,
partial-keyword matches, etc.)

Social Metrics
(e.g. quantity/quality of tweeted links, Domain-Level, Link
Facebook shares, Google +1s, etc.) Authority Features
(e.g. quantity of links to the
domain, trust/quality of links
to the domain, domain-level

User, Usage, & Traffic/Query Data PageRank, etc.)
(e.g. traffic/usage signals from
browsers/toolbars/clickstream, 20.94%
quantity/diversity/CTR of queries,

etc.)

Page-Level Link Features
(e.g. PageRank, TrustRank,
Domain-Level Brand Features quantity of links,
anchor text distribution,
brand/domain name, mentions quality of link sources, etc.)
Page-Level KW
& Content Features
(e.g. TF*IDF, topic-
modeling scores on
content, content

Page-Level, Keyword- quantity/relevance, etc.)

Agnostic Features

(e.g. content length, 14.94% MOZ
readability, uniqueness,
load speed, etc.)

@ MCB
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AWARENESS: OUTREACH (Competitors SEO) )

(@ Vrawiea] = U5 | x [ m 0 ] oeskopv bDeots 222 Usd
Analysingthe competitor's SEO helps us see T mm——— |
what keywords and phrases they have oss BaKaw  24Ksm 28K
missed that we can leverage. By
implementing organic keywords, combined
with additional backlinks, we can gain = et et @ ot G | Do

higher organic traffic which will significantly - —
increase the domain authority. am
@10 @

zzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzz
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AWARENESS: PPC

Competitor Activity: Significant for top keywords === B o -

Dashboard Keyword Overview <5 Keyword Research course  E[] User manual  [J Send feedback

Expand your p reach with E y Analyti *

Assess the efficiency of e-commerce keywords with insights from top retailers’ domains.

Ll L]
Access Skl I Is Op po rtu n Ity: Keyword Overview: Health care training C' Update metrics | | 1, Export to PDF

& United Kingdom O Desktop v Dec 13, 2022 v ush v

Overview Bulk Analysis

*Opportunity to gain long tail keywords 1o 2ok 228 ouor

*Driv nversion related traffi um
es conversionrelate airic oyword ity £ m 1eo
- Trend CPC Com.
. ; . 48% =nos " $0.78 0.55
eCan integrate with other activity = . ' '
A competitive keyword to rank for. You will need well- BAF | 20
eShort term benefits with clear ROI -
Other  I— 1.6K 0 0
*Highly Targeted
I g y g Keyword Variations Questions Related Keywords
° I n te rn a ti O n a I I Sca I a b I e 1.2K otat vouume: s.6x 40 70151 volume: 300 1K votat votume: s3z.2x
y Keywords Volume KD % Keywords Volume KD % Keywords Volume  KD%
health and social care training courses 390 54 why is training important in health and social care 90 32 healthcare training courses 70 44
training health care assistant 380 37 why is staff training important in health and social 50 nfa health care training courses 50 48
health and sccial care training 260 48 healthcare training 390 39
how to train as a health care assistant 30 nfa
health care assistant training 210 38 training healthcare 90 52
what are training courses in health and social care 30 nfa
health care training 140 48 training in healthcare 110 36
what is mandatory training in health and social care 30 nfa
View all 1,205 keywords View all 1,127 keywords

View all 40 keywords

Start-up - Scale - Stabilise - Sell MCB

Marketing




access )

DISPLAY ADVERTISTING




access )
AWARENESS: DISPLAY )

Competitor Activity: Mainly Established Brands &

FLEXIBLE
HEALTH

i) FLEXIBLE
v HEALTH

%

Providing

HighClan Providing

Hi gh(ll
Medics
Servic

AcCross
Globe

Access Skills Opportunity:

A

on Online Purchases

H.I:XIBLE Providing High Class Medical Services Across Globe
HEALTH Click Here for More info FlexibleHealthcom

eReach potential customers with engagingimage Ads
eTarget In-Marketing audiences

eLow cost method of reaching large volumes of people
eTarget Relevant Publishers and Topics

Get 10% Discount

Start-up - Scale - Stabilise - Sell -ZZ MCB
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SOCIAL ADS




AWARENESS: SOCIAL ADS access )

Competitor Activity: Mainly Established Brands

Access Skills Opportunity:

$18/mo

e|ncrease use of this channel Haalthesea in Your Home No Time for the Doctor?
. . _ m the comfort of your own For $18/month for the whole family, get
® Rea Ch th e rlght au d lence Wlth an Telehealth Services convenient telehealth any time, anywhere
- Doctors
engaging message
o G t t t. t. .d d ients 1 Shares 9 Likes 6 Comments 5 Shares
rea a rge I ng O p IO n S p rOVI e goo nent #* Share oh Like @ Comment #* Share

return on spend

eSupport Campaigns with specific
audiences

eHigh levels of differentiation

i
Select This Ad Select This Ad

Start-up - Scale - Stabilise - Sell -ZZ MCB

= Marketing




aCCEeSS

AWARENESS: SOCIAL ADS

United Kingdom + 25 mi X

NORWAY

Q Drop Pin 1]
—— Saifil P
Slbckiont »
/ / LA
DENMARK
L 3 | LITHUAN
POLAND
GERMANY
CZECHIA
Paris® SLOVAKIA
FRANCE AUSTRIA™ L UNGARY
Detailed Targeting ©
Detailed Targeting
Add people who match at least one of the following Browse
Uenograpics
-~

Pets at Home X RSPCA (England & Wales) x Married x

Behaviors

Technology early adopters X

Dogs Trust X Pets X =

For advanced targeting features, go to Ads Manager.

Potential Reach: 31,000,000 people @

Your audience selection is fairly broad.

MCB

Start-up - Scale - Stabilise - Sell Marketing
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AWARENESS: CAMPAIGNS

Competitor Activity: Mainly Established Brands

Access Skills Opportunity:

eFocus your Marketing around key themes & AR NaGURhUI - = g

events though the year SRy e e e e e
ePlan Campaign in advance and execute across all ===

channelsto reach a wider audience -
eChannels work together to drive greater results
eTake advantage of awareness raising initiatives o

ACTIVITY - i

POTENTIAL

Start-up - Scale - Stabilise - Sell MCB
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AWARENESS: INTEGRATED SEO )

Dashboard > Projects > accessskills > Site Audit [ Help center [ Send feedback

C Re-run campaign O Looker Studio | 1, PDF A, Export |8

Site Audit: accessskills v

www.accessskills.co.uk  [] Mobile  Last update: Tue, Dec 13,2022  Pages crawled: 4 100/100

Competitor Activity: Established Brands

Overview Issues Crawled Pages Statistics Compare Crawls Progress

Notices

357 wochunses

Site Health Errors

Warnings

Access Skills Opportunity:

eDrive highly relevant traffic to the site
eEnsure offline reputationis reflected online
eBuild authority of service pages

e|ncrease conversions

® Your site 83%

~ Top-10% websites v  92%

Crawled Pages

100
n |

80

Thematic Reports

Crawlability

O 920%

View details

Site Performance

O 94%

87 1ochomes
100

HTTPS
O 95%

View details

Internal Linking

O 91%

Markup

O 100%

e|mproved Channel Integration :
Have issues 75
@ Redirects 10 Top Issues
Blocked 3
33 pages have slow load speed
7% of total issues
—
Robots.txt Updates

ACTIVITY

POTENTIAL

Start-up - Scale - Stabilise - Sell

since the last crawl|

File status

With 1 error

No ehanges detected

Robots.txt file has format errors
0% of total issues

No redirect

0% of total issues

\\\\\\\ | to HTTPS homepage from HTTP version

400

Core Web Vitals

Available

with a

View more

~
-
-

—
=

paid plan

”

~
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AWARENESS: INTEGRATED SEO

Domain Authority Linking Root Domains Ranking Keywords Spam Score

23 230 11 1%

Top Pages by Links Top Linking Domains

The site's most important pages based on Page Authority (PA), an The top linking domains based on Domain Authority (DA), a metric
algorithm of link metrics. Learn more about Page Authority. which predicts ranking potential based on links. Learn more about
Dormain Authority.

Page/URL PA Domain DA
www.accessskills.co.uk/ [2 33 theodysseyonline.com 2 86
accessskills.co.uk/ 2 29 no-ip.com 2 77
www.accessskills.co.uk/diploma/level-5-diplo... 2 28 botw.org.uk 2 69
www.accessskills.co.uk/courses/diplomas/lev... 2 27 techfeast.co 2 67
www.accessskills.co.uk/2019/07/30/benefits-... 2 26 amirarticles.com (2 66
wwwi.accessskills.co.uk/courses/diplomas/lev... & 26 todayheadline.co 2 66
www.accessskills.co.uk/courses/diplomas/lev... 2 26 timebusinessnews.com (2 65

Start-up - Scale - Stabilise - Sell
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AWARENESS: INTEGRATED SEO

Discovered and Lost Linking Domains

Track when we found new linking domains over the past 60 days. Learn more about external links.

s Top Search Competitors
25
R The competitors that compete for the same keywords as this domain, ranked by visibility. Other websites that compete with this domain for
& 1.5+
§ N the same keywords, ranked by visibility. Learn more about off-site SEO strategy.
:g(l.éf
=R
0.5+ Domain Domain Authority Visibility
al
www.gov.uk 94 1.47
calendly.com 85 1.05

Keywords by Estimated Clicks Top Ranking Keywords

Estimated clicks for top keywords, based on volume and CTR. Your top keywords sorted by ranking position. Learn more about www.oxfordcollege.ac 31 0.95
keywords and how they affect rankings.

Keyword Visibllity Keyword Rank www.theaccessgroup.com 57 0.90
access skills 3 access skills 2
www.gartner.com 90 0.90
ilm qualification 9
using calendly for room booking 11 www.voutube.com 100 0.90
resource management care facility 13
aspire2learn.com 18 0.90
health and social care training providers 14
cpd essential tutorials 15
funded nvq 29

Start-up - Scale - Stabilise MCB
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INFLUENCER MARKETING




dCCESS
INFLUENCER MARKETING

dralexgeorge & Q

1,459 1.9M 254

Competitor Activity: Limited &

Dr Alex
Ambassador for Mental Health @10downingstreet
on & Make Mental Health Matter Rac

Access Skills Opportunity: s« Emstonpeast 8

The book for every child ‘A Better Day’ =
linktr.ee/DrAlexGeorge Palliative care doctor & Writer  NHS % She/h

[ ) ) Jrsiehwngtoptds e
e|ncrease brand awareness
eGain social shares
eConnect with trusted N A AN AN~

eCosts can be controlled or scaled P —

| . " . .
8 Avisual argument for vaccines, in five

*Build on Existing Networks o

1/ A ward of polio victims, incarcerated inside
"iron lungs" in 1950s America. Many are
children, their lungs paralysed, unable to
breathe unaided. Thanks to vaccination, no-
one has caught polio in the UK since the
1980s.

hel Clarke @

t

BCS00O

2L

Start-up - Scale - Stabilise - Sell -MCB
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AWARENESS: CONTENT GAP

Site Overview Ranking Distribution
Site Overview ® Morelnfo
C titor Activity: Significant
o m pe I o r c lv' y. g Site Ranking Keywords Top Positions Page Authority Domain Authority
accessskills.co.uk 437 53 keywords in #1-3 29 23
o . 88 keywords in #4-10
A Skills O tunity:
ccess I s p po r u n I y. tutorcare.co.uk 2.4k 88 keywords in #1-3 41 28
379 keywords in #4-10
healthandsafetygroup.com 1.4k 114 keywords in #1-3 38 24
1 220k dsin #4-10
ePlanned and Implemented Strategically e

learndirect.com 13.1k 1.3k keywords in #1-3 45 54

e\Works will with channelslike PPC, social and Outreach ks -10
eBuilds brand Authority

. Keywords to Improve * Export
eLow and consistent cost e
eConnects with User need

Or filter by 51+ to see new keyword opportunities.

+ Add to Campaign + Add to Keyword List — Filters M Columns @ More Info

O Keyword b Traffic Lift Volume Difficult... Y Your Rank tuton
[0  acflevel Shealthands.. 7 55 27 #8
] tevelaqger 4 14 27 #10
[ acflevel 5courses 2 11 21 #11
[J  acf5healthand social ... 2 17 27 #7
[] cerehome manager .. 1 47 28 #14
[ level5cypearlyyears.. 1 11 14 #7

Start-up - Scale - Stabilise - Sell -iZ MCB
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MARKET SHARE: SOCIAL MEDIA

Competitor Activity: Significant (Only Learn Direct)
Other competitors are lacking engagement

eReach and engage with niche users
eTie all into awareness campaigns
ePlan, test and refine

*Build on completive engagement rate
eUse audience knowledge to improve
wider marketing performance.

Start-up - Scale - Stabilise - Sell
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MARKET SHARE: PAID REMARKETING

Competitor Activity: Limited
Access Skills Opportunity:

eConnect with Users on Multiple platforms
eLayer marketing engagement

eTarget users who engaged with specific content
eHigh levels of automation

eEngage with Micro- conversions

eScalableand Controllable costs

Start-up - Scale - Stabilise - Sell

The Circle | of Re-targeting

OFFLIME
Re-tangeting Events

€ Soclal

H S0 iiiee -ehu,-rmc- LT T
wgul'l.'.- PO Twlu.lq.:n.:-uw-.d
ﬁﬁﬁﬁﬁﬁ eyl s parsase frrem ol

8 Engagement
H arimearee wyack s the full lengrh af
wor videca, ihey sre sngepsd snd mast

d
walling. Folwing up mich them via
reiargrbng vaud be a smart decinnn

8 Partner

Pareering micy wobsils that hasc the
5317w i bEfeDe: ok e, T OT di elE

O Pl AL P Ral. DaAT [0 e el P oair
Daa5imts"s Brod i 0s B & g roan Wy 10 gen
Praa s e ooopod r ceper bupers, vl share
plaweds ared 3ipdlennes with i weherssm
g4 ool e’

0 Simvilars Lookalike Sln-Market
VUL L1 ol Gy A ] P Dotk Lo makn d Dl

o ixan Uy Ik e gour h.'f-.'n ared than
n alss Lt aod i ress oo bath
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Lewesl af User Imtent

OMLIME

Re-Largeting Evenls

ﬂ'"\'n

i. :ﬂ:ll'
Il. "rl.ul. .- Thi
-.-\.ulwn'm-'n- nr'n-.v [LiT] r---n:-*
wert igher thin firs o nre Ashars

prarch m.-d n ibem. Edating burpers
III'I :\\I mara hk :. b-.-.

U W i e el D

'Il1
-.h 'r'-':: wmldra urchase

n-m-rdlﬁ‘-:-e

€ SEC/SE h-1

MONCase =i kis

Marketing



MARKET SHARE: PAID REMARKETING

Example Target Market

Data Rich
Report

Annual
Awareness
Month

Outreach
Event

Page Goals

Scroll Depth
Pages Viewed
Social Shares

Watched Video

Downloaded
Resource

Booked for Event
Joined Waiting List
Entered Competition

Start-up - Scale - Stabilise - Sell

Brand Value

Use Data to Create
Opportunites for
Remarketing

Use Data to Improve
Niche Targeting

Create
Lookalike Audiences
for Social

access )
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MARKET SHARE: PAID REMARKETING access)

st ) adobestock coachrx.app
k, Sponsored Sponsored

{ attentivehq
k/ Sponsored

| St Adobe stock COACHRX START YOUR

attentive’ 20-35% ~ Get 25 free titles and F R E E
Reach ’ 'otion graphics from N

customers pobe Stock. - 14-DAY TRIAL
where they are e :

1.7%

Paid Social Paid Search

. « WY
Learn More * ; Learn More

Learn More

© Qv QY
83 likes O Q V 17 likes

attentivehq Use Attentive's SMS marketing platform to quickly 3 likes coachrx.app The number one fitness coaching software... more
grow an engaged subscriber list and drive e-commerce sales. adobestock Get a plan that goes the distance and access high-
quality images, videos, music, and more.

Start-up - Scale - Stabilise - Sell -ZZ MCB
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BOOKINGS: CRO

. How JustAnswer Works:
.
@@ . @ Ask an Expert
adNSWer . Medical 4 )
i i &7 Get a Professional Answer
i ) h ‘ e Go back-and-forth until satisfied
Ask an Expert Ask a Doctor
Have Medical Questions? Ask a Doctor Online.

.
Q O R Medical problems can cause anxiety when you have unanswered questions. When you need medical answers right away and can't see a doctor, you can get your medical
.
o m p e I o I c I vl y . I e y questions answered 24/7 on JustAnswer by qualified doctors and medical Experts. Ask a doctor on JustAnswer today

Browse by Expertise ~

Access Skills Opportunity:

e|mprove the impact of each engagement e
eBenchmark & improve Conversion Rate on new site
eTest & Improve the site between builds

eTest User jOU rney by mlakmgm
eChannel

elLayout

What Customers are Saying:

Excellent Service *hkkk

Previous | Next

eColour Scheme More i i e i
e e S

Both my bf and myself have had itchy skin for weeks.

I have been on 500mg of valtrex per day for a year and a

1 feel really sl d fatigued ft d night e ——
eel really sleepy and fatigued even after a good nights CONTROL VARIATION

Start-up - Scale - Stabilise - Sell -Z!
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BOOKINGS: UX & ACCESSIBLITY access )

Competitor Activity: Limited

Access Skills Opportunity:

eEnsure course curriculum is clear and easy to enrol

eOptimise for screen readers, voice search and hands free browsing
eCan be a deciding factor for many users

eScalableimplementation

Start-up - Scale - Stabilise - Sell -iZ MCB
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BOOKINGS: EMAIL MARKETING

aCCEeSS

Competitor Activity: Limited
Access Skills Opportunity:

eRe-engage Warm Leads

e|ncentivise Past Customers

eUse customer insights to create Look-A-Like
*Boost new content, events & promotions
eUse list segmentation to drive conversions

Start-up - Scale - Stabilise - Sell

EMAIL MARKETING STRATEGY

@ coaLs

Subscriber Stage Email Tips

* Tone that represents brand value
* Suitable Email template

Email marketing provides one of the most powerful tools for encouraging long-term
habitual interactions with a brand and creating brand awareness.

AWARENESS

\
Building strong relationships with an email list is one of the best marketing strategies
for increasing sales performance and strengthening the position of a company. |

Once intrigued, customers are interested in learning more about what * Personalize your content
CONSIDERATION you can offer them. * Make email dynamic

Use the data you've gathered from your email subscription form to send
personalized content addressing pain points.

CONVERSION At the conversion stage, just before purchase, your aim is to hammer « Consider automation
home why your product is perfect for your prospect. *  Be more meaningful

Alternatively, you can convince prospects with
limited-time special offers or discount codes.

Once you have a purchase in the bag, the rules of * Partner with experts
LOYALTY engagement change to earning customer loyalty. * Track conversions

This is where transactional emails
are a key customer experience tool.

—

POWERSLIDES o WWW.POWERSLIDES.COM

@ MCB

~
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Launch Recommendations access )

eOutreach via Relevant Partners & Publications
INCREASE BRAND oPai.d Advertising Campaign on PPC, YouTube, Display &
AWARENESS packal :
*Targeted Campaigns
eIntegrated SEO

INCREASE MARKET *Targeted Influencer Marketing
SHARE *Targeted Content (Gap) Marketing
ePaid Advertising Remarketing

Start-up - Scale - Stabilise - Sell -ZZ MCB
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YOUR DIGITAL STRATEGY

PROJECT

1. Digital Audit —An audit of your current and potential
Digital Marketing activities

2. Digital Launch Strategy — Our proposed Digital Strategy for
your business

3. Roadmap- A suggestion of where to focus your time and

effort over the next twelve months in orderto achieve
your objectives — Lewis Towning will be in touch «

g MCB
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